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October 2021 Release Highlights

ADOBE MARKETO ENGAGE

%

==

Better Together with Innovation For
Adobe Experience
* Bizible: Adobe Privacy Service * Sales Connect Email Throttling GA

* Sales Connect: New Sales Activity
Attributes

h‘ Adobe

Future-proof
Investments

* Predictive Audiences Enhancements

* Next-Gen UX Client-Centered
Improvements, Global Search,
Accessibility

* Sales Insight: CRM Integration
Enhancements

©2021 Adobe. All Rights Reserved.



Meet the Team

. n
4

W

Liana Vagharshakian Brian Kim Margaret Trinh

Product Manager Product Manager Product Manager Ambika Shetty

Product Manager

Prasanna Belkale Sreekanth Reddy R 1ar! Kenneth Elkington
Product Manager
Product Manager Product Manager Product Manager
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%29 Adobe Experience
Platform

Liana Vagharshakian
Product Manager
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Marketo Engage Destination
Connector in Adobe
Experience Platform (AEP)

* Use the power of AEP across all Marketo Engage
channels

 Activate AEP Segments in Marketo Engage
* Leverage AEP Streaming or Batch Segments

« Match AEP Profiles to Marketo Leads leveraging email
addresses or ECID

* Find AEP Segments pushed to Marketo Engage as
Static Lists

 Available to anyone with licenses
to Marketo Engage and AEP

h‘ Adobe

Adobe

@ Experience

Manager

Adobe Experience Platform

PRODUCTION Prod (VA7) v

£ Home

I Workflows Overview  Cataloj Browse  Accounts  System View
g

Vv CONNECTIONS

=) S Activate your audiences using Adobe's Real-time Customer Data Platform °

G Destinations

¢ Introduction to destinations

Vv CUSTOMER

L Pprofiles

f:? Segments

© All destinations Q Ssearch

%) \dentities

O My destinations Adobe applications

i Profil
@ Connect a Marketo Engag
Vv PRIVACY
O Extensions | [m
2% Pol
[l Requests ~ CATEGORIES P

Adobe applications
(& Services Bcvertizng Advertising
Cloud storage

Email marketing

Connection Connection

VVVVVVVVVVVVVVVV
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Adobe Experience Platform

Brian Kim

Product Manager
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Adobe

Marketo Source Connector for Adobe Experience Platform Experience

Platform

Ingest data from Marketo into Adobe Experience Platform (AEP)

Connect Marketo Data within Adobe
Experience Platform

* AEP combines data collected from multiple sources into
a single view in order to create holistic people

Sources

Catalog Dataflows Account its System View

and account profi les, which now includes Marketo Enable your data for use in Real-time Customer Data Platform
Engage
« Connect Marketo Engage to the AEP with behavioral data -
to help nurture leads and your marketing operations Adobe pplctions
. srvACY hdobe .a.PPliCGIiOHS A Adobe Analytics
* AEP customers will be able to use Marketo Engage data
to drive activation in AEP-connected applications,
enabling omnichannel customer journeys coordinated N .
across Marketo and Adobe Experience Platform o

Local system

Marketing automation

Payments

8o a <

* Marketo Engage data is always kept up-to-date in AEP
through batch and streaming ingestion

8
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Bizible

Margaret Trinh
Product Manager
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Bizible: Adobe Privacy Service ST s

Focus on customer privacy by unifying data requests across applications

@ Consistent user experience between Bizible and

other Adobe Experience Cloud applications CreseRequestfor GDPR
* Manage all privacy requests through Adobe's Privacy i
Service so that requests to Bizible or other Adobe 0 oo
apps are maintained and reflected across applications .
—_—
 This centralized service and Ul brings automation S
which reduces the chances of human error in

managing privacy requests across systems. S

[[] Customer Joumey Analytics

[ Customer Journey Management

[ dentity

[ Marketo

'\‘ Adobe ©2021 Adobe. All Rights Reserved.



@ Sales Insight

Ambika Shetty

Product Manager
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Sales Insight - Account Level Best Bets Sales Insight
(Salesforce CRM)

Engage with your prospects on an account level to focus
on closing deals

Home Leads Accounts Contacts Opportunities m Marketo Sales Insight Config Reports Dashboards Marketo Sales Outbox

Ill Marketo Sales Insight

Account-level best bets allow sellers to look at the e e
engagement score of contacts that are a part of My BestBas - Showng Oopormty G
their account early in the sales cycle

Adobe, Inc

* Filter best bets based on contacts that belong to your
account and opportunity

* Account executives can now look at best bets for
prospective leads that belong to their account while
SDRs are still nurturing them

'4‘ Adobe ©2021 Adobe. All Rights Reserved.



Sales Insight for Microsoft
Dynamics 365 Sales
Prasanna Belkale
Product Manager
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Sales Insight - Best Bets and Global Dashboards
(MS Dynamics)

Best Bet Enhancements e o pton =

a
)
Marketo Email | ,

«  Streamline workflows and improve productivity = e m—
with quick access links and bulk actions '

* Sellers can quickly add a person to a
Marketo Engage campaign or send an email
directly from the Best Bets tab

@ Global Dashboards

» Sales reps can review leads’ email and
web activities, as well as anonymous web activities
on the account

* Filter by account

* Empowers sellers with the most current

information abOUt account and contact lﬁl

engagement in real-time to speed up conversions

'4‘ Adobe ©2021 Adobe. All Rights Reserved.



Al Driven Innovations

Sreekanth Reddy

Product Manager
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Predictive Audience Enhancements (OB Al innovations

Efficiently and intelligently target audiences using the power of Al

Enhancements and Insights e e e St ———

Admin...

« Get more visibility into programs with

£ My Account

the ability to see top behaviors that are Al Insights

2 Login Settings See the insights into your audience behavior

influencing Al predictions 8 s s

% Audit Trail

& Location Likely To Register Likely To Attend Likely To Unsubscribe Lookalike
« Smart Campaign Model Health: Model Health: Model Health: Model Health:
. . . . =) Email Model Status: Active Model Status: Active Model Status: Active Model Status: Active
° | d e ntlfy th e to p fa Cto rS reS u ltl n g I n h I gh e r @ Communication Limits Training Status: Success Training Status: Success Training Status: Success Training Status: Success
B4 Predictive Audlences Data Quality: 66% Data Quality: 62% Data Quality: 57% Data Quality:
O r lOWe r eVe nt re gi St ra ti O n eve nt Amvatmn Data Completeness:  52% Data Completeness:  52% Data Completeness:  46% Data Completeness:
] A Models and Health Data

Last Trained: Aug 01, 2021 Last Trained: Jul 06, 2021 Last Trained: Jul 25, 2021 Last Trained:

atte n d a n Ce, O r u n S u bSC ri bes j; ::::::;yanagemem Top Influencing Factor: Top Influencing Factor: Top Influencing Factor:

Based on your subscription data, following are the
1. Number of email clicks in th . 2ot
(# Field Management top factors that influence Al model predictions
2. Number of days since last 1 }last registration date (-) 2. Number of weeks since last email opened ()
7 Marketo Custom Activities (+) marked factors influence positively, that is leads with
3. Average number of emails { this behaviours will have higher likelihood mails sent after 3. Number of weeks since last email delivered (-)
95 Integration registration date (+)

() marked factors influence negatively, that is leads with 4. Number of emails sent in past 10 weeks (-)
b Exte n d th e rea C h O A | - POWe red %/ Landing Pages 4. Past registration count (+) | this behaviours will have lower likelihood it (+)

N 5. Number of emails sent from channel "Email
@ Munchkin 5. Number of emails sent in tfre pasc Srrvarmoeroreremssent in the past () Send" in past 5 weeks (+)

predictions with the expansion of e s

4’ LaunchPoint

is in the past (+) 1. Number of weeks since lead creation (-)

4 Webhooks

Lookalike of Program Members/ Smart

@ Adobe Experience Manager

List and Likelihood to Unsubscribe filters B rsoecranzsion g

Tags

to all program types across Marketo @ s o

J* Feature Manager

Engage

'4‘ Adobe 15 ©2021 Adobe. All Rights Reserved.



@ Next-Generation
Experience
Karan Hari

Product Manager
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Next-Generation Experience Updates Next-Generation

Experience

Availability of the Landing page list view in the Next-Gen user experience -
powered by the toggle switch.

= Landing Page List View

(o ) e }

Landing Pages

* Landing page list view in the Design Studio will be made
available to Adobe Marketo Engage users which would be "] O bsermite

Approved
M e Mobile Enabled Editing Mode rogra Created On Last Modified
powered by the toggle switc
Thisis an LP Draft No = emus. October 14, 2021 2: October 14, 2021 7:

* Marketers can easily switch to their preferred experience o - :
with the new toggle switch while working F— T - —
on Marketo Engage landing page list view page without asTnge , :
losing context of where they were and what they were e - = -
doin g. ok Standord gl No , - nfomemus.. oy 2,202347... Septmber25 02

Blank Template o -| - //info.memus. November 23, 202 September 28, 202.

* The new experience would be in full parity with the present S = i
CI.aSSiC experience' sample LPOOT rove Standard Template o - = /linfomemus September 10, 2021 September 23, 202

yrdyfgfg rove uided Template - uide - /linfomemus July 15,20217:54 A September 23, 202

* The new landing page list view enhances the user R ,
experience with the ability to perform mass actions in a
significantly improved way and the addition of new filters. > sty g e R

DB Super Event LP Toidncv. roves andard Template o ree-Form uper Even //info.memus. September 22, 202 eptember 22, 202.

+ Additionally, we have also introduced the feature of time-
zone being displayed on created and modified dates.

'K‘ Adobe ©2021 Adobe. All Rights Reserved.



Next-Generation Experience Updates Next-Generation

Experience

Availability of the form details page in the Next-Gen user
experience - powered by the toggle switch.

Form Details
% Formi- from NP1

* Form details page in the Design Studio will be made
available to Adobe Marketo Engage users which
would be powered by the toggle switch.

Used by

*  Marketers can easily switch to their preferred ool ittt
experience with the new toggle switch while
working on Marketo Engage form details page
without losing context of where they were and what
they were doing,

* The new experience would be in full parity with the
present classic experience.

Y We've improved Form — It's now easier to quickly access insightful information about your Form

'K‘ Adobe ©2021 Adobe. All Rights Reserved.



Next-Generation Experience Updates Next-Generation

Experience

Monitor Task Tasks

Task Tray

Finished Approving Landing Page

» Marketers can monitor the status of tasks running in
the background in the new experience via the new B s
task notification tray in the global navigation bar.

yrdyfgfg @ Approved Guided Template - Guided - http://infomen

Finished Approving Landing Page

) Finished Unapproving Landing Page

Rishabhh @ Approved Standard Template Free-Form - http://infomen

* In this release, the tray will capture notifications for = pe— -
tasks initiated from the new experience view of form i -

Samplekldsjflksdf ® Draft GrootDNDTemplate - Guided - http://infomem
details and landin g page list view in desi gn studio P P— e . PER—
An introduction to Blockch @ Approved Guided Template - Guided - http//infomen

eerererrrriTy @ Draft Standard Template Free-Form - http://infomem

 This includes changing status on landing pages, and = g .
genera l m aSS actions USi ng the neW experience. An introduction to Blockch. @ Approved Blank Template Free-Form - http://infomemus. November 23, 202. September 28, 202.

devika3 @ Approved Guided Template - Guided - http://infomemus. December 18,2020 September 28, 202.

Sample LPOOT @ Approved Standard Template Free-Form - http://infomemus. September 10, 2021 September 23, 202

DB Super Event LP 2 @ Approved Standard Template Free-Form DB Super Event htp://infomemus. September 22, 202. September 22, 202.

DB Super Event LP Toidncv © Approved Standard Template Free-Form DB Super Event http://infomemus. September 22,202 September 22,202

infomamie Roacambar 10 2071

New Experience

'K‘ Adobe ©2021 Adobe. All Rights Reserved.



Next-Generation

Next-Generation Experience Updates

Experience

Global Search Enhancements

Search Efficiency

Give Feedback

Accessibility improvements to global search Include: E

Karan test Form for Signoff \ vities test > Karan test Form for Signoff September 22,2021 2:20 AM +03 September 21, 202112:25 PM

i3

X

Karan email move test mails > Karan email move test January 12,202112:16 PM +03 August 27,2020 5:21 PM +03

* Updated keyboard navigation.

01. Karan Move Tes Design Stud Email Templates > 01. Karan Move Tes August 27, 2020 5:28 PM +03 August 27, 2020 5:28 PM +03

01. Karan Test move across workspaces. Des Asi Forms > O1.Karan Test move across workspaces August 27,2020 5:25 PM +03 August 27,2020 5:25 PM +03

01. Karan Testing Design an Form move testing > O1. Karan Testing August 27, 2020 5:23 PM +03 August 27, 2020 5:23 PM +03

* Label descriptions.

| BN B

01. Karan Form move testing

01. Karan Email Move Test

. Karan Form move testing

01. Karan Email Move Test

August 27,2020 5:22 PM +03

August 27, 2020 5:21 PM +03

August 27,2020 5:22 PM +03

August 27,2020 5:21 PM +03

* A new scroll feature for results.

X

Karan Email template test n Stu Karan Email template test August 27,2020 5:20 PM +03 August 27,2020 4:57 PM +03

01. Karan Email move test across workspace esign Studio f Emails > 01. Karan Email move test across workspace August 27,2020 5:20 PM +03 August 27, 2020 5:20 PM +03

h‘ Adobe

a
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=
]
]
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01. Karan Move Testing

01. Karan Move Testing

01. Karan. Testing Email Template Workspace Move

01. Karan Move Tes

01. Karan Move Tes

n Studio ca > Email Templates > O1.Karan Move Testing

gn Studio Email Templates > 01. Karan Move Testing

01. Karan. Testing Email Template Workspace Move

Email Templates > O1. Karan Move Tes

gnStudio > Asia > Email Templates > O1.Karan Move Tes

August 27,2020 5:13 PM +03

August 27,2020 5:12 PM +03

August 27, 2020 4:57 PM +03

August 27, 2020 5:28 PM +03

August 27,2020 5:28 PM 403

August 27,2020 5:13 PM +03

August 27, 2020 5:12 PM +03

August 27,2020 4:57 PM +03

August 27, 2020 5:28 PM +03

August 27,2020 5:28 PM +03

©2021 Adobe. All Rights Reserved.



@ Execute Campaign
& Nesting
Kenneth Elkington

Product Manager
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Execute Campaign Nesting

Nest Executable Campaigns up to three layers deep to further refine and modularize

operational Smart Campaigns

h‘ Adobe

Improved campaign & journey orchestration
for practitioners

Executable Campaigns may now be nested up to
three layers

Build maintainable & sophisticated lead lifecycle and
routing campaigns by separating concerns into
individual executable campaigns

Optionally pass token context from an
initiating trigger or batch campaign through to the
lowest level executed campaign

Make short, focused, context-aware campaigns to
reuse across your workspace

Good candidates for executable campaigns include:
* Behavioral and Demographic Scoring Campaigns
e Data Hygiene

* Region Routing and Sales Assignment

¢ Many more

Execute

Campaign
& Nesting

€ 1 - Execute Campaign

= Add Choice
Executed Campaign: New Lead Lifecycle.Standard New Lead Flow ~  Use Parent Campaign Token Context: true A
® 1 - Execute Campaign o X
= Add Choice
Executed Campaign: New Lead Lifecycle.New Lead Behavior Score ~  Use Parent Campaign Token Context: true -
® 2 - Execute Campaign o X
=2 Add Choice

Executed Campaign: New Lead Lifecycle.Standard Data Enrichment  ~  Use Parent Campaign Token Context: true -

® 3 - Execute Campaign o X

= Add Choice

Executed Campaign: New Lead Lifecycle.Process Demographic Score ~  Use Parent Campaign Token Context: true M

® 4 - Execute Campaign o x

= Add Choice

Executed Campaign: New Lead Lifecycle.Sync and Assign Lead ~  Use Parent Campaign Token Context: true -

©2021 Adobe. All Rights Reserved.
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